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Summary

For the development and use of visual communication elements, it is important to understand
what content and messages the project conveys and to whom these messages are
directed - the INN-PRESSME target groups. As in many other EU projects, the number of
messages is diverse. This means that there are many aspects to be tailored into one central
visual message.

Furthermore, it is crucial for a successful communication to present a reliable and
continuous visuality to the target groups. This is the only way to bind interested parties and
target groups to the project in the long term and to engage them into becoming followers and
supporters. A suitable visual language and an appropriate design are therefore the core
elements of visual communication.

For INN-PRESSME it is therefore important to bring all project messages under acommon
denominator, and to interpret the habits and needs of the target groups graphically.

The result is the essence of the most important project message - the optimisation of
sustainable nano- and biomaterials and the entire process up to the finished product. The core
target groups of scientists, engineers and business developers are the recipients of INN-
PRESSME communication. Based on these insights, INN-PRESSME gets an innovative,
sustainable, and scientific look and feel.

The development of all graphic elements includes:

e Logo

e Project colours

e Colour range

e General mood board
e Font style

e Graphics

o General templates

PRESSME

Open Innovation Test Bed

Disclaimer

This publication reflects only the author's view. The Agency and the European Commission
are not responsible for any use that may be made of the information it contains.

This project has received funding from the European Union’s Horizon 2020
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1 Visual Identity INN-PRESSME

The visual identity of the INN-PRESSME project describes the entire sustainable approach
from the development and optimisation of the materials to the manufacturing process
and the use in so-called end products.

The innovative power of the open innovation test-bed approach and the 360-degree
perspective are considered as well as a clear and simple visual language.

1.1 Logo, colours & fonts (Styleguide)

The logo and colours describe the most important elements of the INN-PRESSME project,
especially the development of biomaterials with a huge sustainable impact. The leaf built of
several little hexagons is also part of visual project description like the use of different green
color shades.

On one hand it is necessary to show the typical sustainable look (green and leaf) as well as
the development of nano and bio materials as one core of the science activities. The visual
solution of the INN-PRESSME is just more than a simple sign. It describe a classic text image
band. The reason therefore is the 360 dregree project approach.

To integrate the idea of different services along the entire development process to the finish
product and the idea of an open innovation test bed, it is necessary to work with a more
technical focused subline — “Open Innovation Test Bed”. In principle, the logo is therefore
always be used in the text-picture combination. For some graphical alternatives there are
several logo versions wich make it possible to be more creative.

INN
PRESSME

Open Innovation Test Bed

Figure 1 INN-PRESSME logos

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N°952972
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Open Innovation Test Bed

Font: Poppins Extra Bold [ Regular

Source:

Day-to-day-fonts: Arial, Helvetica, Poppins (if possible)

c75 m6 yl00 ko 100 m20 y100 kO
rél gl64 b52 5
#3da433 #00843c

c0 mo0 y0 kBE ¢0 m75 y75 k0
73 g2 k72 r235 g92 be3
#494848 #ebbb3e

Figure 2 INN-PRESSME style guide

1.2 Visual language

The visual language is another important pillar in the communication and dissemination of INN-
PRESSME project. The main goals of INN-PRRESSME in the communication strategy is to
reach a diverse target group with one crucial thing in common.

They are all experts, professionals, interested in details and facts from their specific field.
So it is important that the entire visual language meets these requirements and needs.

1.2.1 Mood board

The following visualisations are only symbolic of the look and feel of INN-PRESSME
communication. For both existing and future materials, the mood board serves as an
orientation and guideline.The more consistent the visual implementation, the more
sustainable INN-PRESSME communicates with interested parties and supporters.

1.2.1.1 Pictures & Video

Considering our target group, it is important that the images and videos used are professional
and depict the relevant processes and work steps in as much details as possible.
However, care must be taken to ensure that the visual implementation meets the innovative
and modern requirements of our target groups.

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N°952972
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Through different angles and surprising perspectives, the visual language should
support the technical innovation.

Figure 3 INN-PRESSME mood board (pictures & video)

1.2.1.2 Graphics & Icons

The graphic elements of the INN-PRESSME communication reflect the technical and
scientific project approach. Clear lines and shapes help to simplify the often complex
structures and not to lose sight of the necessary level of detail.

INN-PRESSME uses an extensive setting of icons to facilitate user orientation. lcons
primarily support digital communication via mobile devices. Here, texts and extensive
labelling lead to negative influences on the usability of the user.

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N°952972
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Processing

Duplicate, industriate
enhance processing efficlency

Recycling

Used matencis

End Product
offordable blo materials

- Consumer goods

- Energy & transportation
- Packaging

This project has received funding from the European Union’s Horizon 2020
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General Overview of all Pilot Lines
PRESSME

related to tasks and applications

APPLICATIONS
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Figure 4 INN-PRESSME main project graphics
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Cellulose NanoFibril Production

Current status
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Challenge

Different types of high-quality
nano and microfibril grades with and
without chemo-enzymatic pretreatments
can be produced in the scale ranging from
a few grams to ~10kg/day (dry).

20 o
©40% 1/10
high solids of the energy
of HefCel needed

Further development

= Viscous Cellulose NanoFibrils will be
functionalised with chemical means ina
process step to achieve right performance
in supercapasitors.

= High solids Microfibriliated cellulose grade
(HefCel) Is produced with enzymatic means
with less water and energy.

200,m 250%

For disp printing inks: Cellulose (CNFs) as
very viscous additives are excellent odditives but in some special cases
need to be functionalised.

For g grade (HefCel) with less water
is more compatible with plastics, The homogeneity of HefCel fibres are
improved (5% of fibres are larger than 200 um long).

327m* 1ton

o(m of HefCel

Benefits for companies and SME's

The pilot line will deliver amounts of CNF large enough for process and
| o act v & ml 0
can also with this pilot line to the suitability of

support decision making for scale imp

State of the art pilot facilities can be used 1o produce nanoceliulose
taliored based on the end prodt

w«mm&uwmmwwh

tailoring and optimisation work.

10

Pilot Line 1 - Application examples

© Ultracapacitor cells

VTT will develop chemically modified CNF to be used
for coating pastes for Test Case "Supercapasitor”. Due
to its homogenous and tuned chemical properties this
coating pastes are coated on the substrate to support
electrode performance.

O Bio-based box

VTI.will develop MFC (HefCel) to be used for the Test
Case “Bio-based box". Due to its low water content
this nanocellulose can be mixed with bio-plastics and
processed first to foam beads and then to a reusable
bio-based box

@ Smart label printing

VIT will develop CNF 10 be used for printing Inks for Test
Case “Smart Labei printing”. Due to its homogenous
properties nanocellulose can easilly be printed on
different bio-based substrates.

@ Bio-based antibacterial sports
goods

VTT will develop MFC (HefCel) to be used for the Test
Case “Bio-based box". Due to its low water content

this nanoceliulose can be mixed with bio-plastics and
processed first to foam beads and then to sports goods.

Figure 5 INN-PRESSME draft pilot line graphic (example for Pilot Line 1)

End materials

Nano materials Bio-Based materials

Nanomaterials describe materials of which
a single small sized unitis between 1 and
100 nm, in at least one dimension.

The use of bio-based materials from
biological sources as sustainable
alternatives to fossil-based counterparts is
growing in the packaging, transport, and
consumear goods sectors

The project will provide a network of pilots
that cover the whole value chain ensuring
access to scale-up projects

Figure 6 INN-PRESSME draft icon development

1.3 Templates

The INN-PRESSME templates are based primarily on the project style guide in terms of colour.
But the logo is also deliberately used to support the visual identity.

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N°952972
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The templates for protocols, deliverables, reports and powerpoint presentations are used for
internal communication and external communication with the European Commission, and
therefore follow the visual identity consistently. All project participants will apply the visual
basics established of INN-PRESSME communication and dissemination.

PRESSME BiNes
Open Innovation Test Bed iﬁﬁwﬁon m EE
Periodic Report .
Title
Date Subtitle

VTT Technical Research Centre of Finland Ltd
Fublish Date

Author

Rovis
YYYY/MM/DD, Version x.x

Figure 7 INN-PRESSME project templates
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2 Key Message of INN-PRESSME

INN-PRESSME is a ...

new industrial strategy for Europe —
sustainable, efficient, collaborative.

2.1 Project Keywords

The following keywords will be used in the social media communication as hashtags. The
identified keywords have been categorised into two levels:

First level keywords:
¢ Nanotechnology
e Nanomaterials
¢ Nano engineering

¢ Nano

Second level keywords: plants, biomaterials, packaging, transport, energy, consumer
goods, bio-sources, formulation, transformation, processing, digitalization, pilot lines,
upgrading, eco-design, recycling, reuse.

In addition, all the keywords described in the Grand Agreement, Annex 1, can be used.

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N°952972

12



